
2014-2015 FWR Internet Presence

• Facebook continues to be our best way to reach alumni

• Website now includes WBC Jrs

• Engaged in the continuous process of updating media archives

• No more exclusive content
• Exclusives, Regatta Previews, and Summaries

• Opportunities for growth still present

• Correlation with Financials



Website Views Over Time



Top Views by Page



Referrers



Facebook Page Demographics



When Fans Are Online



Facebook Page: Reach



Facebook Page: Likes, Comments and Shares



Facebook Page: Negative Feedback

• No Hide, Report as Spam or Unlikes



Online Donations
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Targets for 2015 and Beyond

• Improve content for non-members
• Dependent on WMRC input

• Continue Fantasy Sports Fundraising Events

• Work with current rowers and young alumni to update archives
• New banner images

• Consider merging archives

• General Maintenance

• Engage Current WMRC Members


